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Introduction
Naan & Kabob, a vibrant Middle Eastern restaurant in the Greater Toronto Area, approached us as a new player in the competitive restaurant industry. 

With only one branch at the time, their primary goal was to expand their digital presence, increase footfall to their restaurant, and improve their 
visibility on Google Maps. This case study outlines how we successfully boosted their organic traffic from 0 to approximately 30,000 monthly visitors 

within a year through a strategic, managed marketing approach.

Objectives
The primary objectives of this campaign were:

Increase Online Visibility: Help Naan & Kabob become more visible to potential 
customers searching for Middle Eastern cuisine in the Toronto area.

Drive More Footfall: Convert online visibility into physical visits to the restaurant.

Enhance Google Maps Presence: Improve the restaurant’s Google My Business 
listing to attract local customers searching for nearby dining options.

Challenges
When Naan & Kabob first came to us, they faced several challenges:

New Business: As a newly established restaurant with only one location, Naan & Kabob had no significant digital footprint. Starting from 
scratch meant building brand awareness from the ground up.

Competitive Market: The Toronto restaurant scene is highly competitive, with many well-established Middle Eastern eateries already capturing 
search traffic and customer loyalty.

Limited Organic Traffic: With no existing SEO foundation or online presence, driving traffic organically required a well-structured plan focused 
on building relevance, trust, and visibility.

Services Offered - SEO, Local SEO, Content Marketing,

Link Building, Website Development

Strategies and Solutions
To overcome these challenges, we implemented a comprehensive digital marketing strategy:

�� Comprehensive SEO Optimization
Keyword Research: We conducted extensive keyword research to identify the most relevant and high-intent search terms related to Middle Eastern 
cuisine in Toronto. We targeted a mix of broad and long-tail keywords, including “best Middle Eastern food Toronto” and “Naan & Kabob restaurant.”

On-Page SEO: We optimized key elements of the website, including meta titles, descriptions, and headings. We ensured the website’s content was 
both user-friendly and search engine-friendly, using strategic keyword placement without compromising readability.

Content Creation: To support SEO efforts, we developed a series of informative blog posts, landing pages, and menu pages that provided valuable 
information to customers while naturally integrating targeted keywords. This helped build authority and improved search rankings.

�� Local SEO and Google Maps Optimization:
Google My Business (GMB) Setup and Optimization: We created and optimized Naan & Kabob’s GMB listing, ensuring it was complete with 
accurate information, high-quality images, and customer reviews. We consistently updated their GMB profile with new posts, promotions, and 
events to keep it fresh.

NAP Consistency: Ensured the restaurant’s Name, Address, and Phone number (NAP) were consistent across all online directories, enhancing 
local search relevance.

Local Backlinks: We secured backlinks from local food bloggers, directories, and community websites, which helped strengthen the restaurant’s 
local SEO.

�� User Experience and Mobile Optimization:
We ensured that Naan & Kabob’s website was mobile-responsive and fast-loading, knowing that most restaurant searches occur on mobile 
devices. A user-friendly website increased engagement and reduced bounce rates, which positively impacted their rankings.

�� Reputation Management:
Review Encouragement: We actively encouraged satisfied customers to leave positive reviews on Google. This helped build the restaurant’s credibility 
and boosted their ranking in local searches. Responding to reviews also demonstrated a commitment to customer service, further enhancing their 
online presence.

�� Ongoing Content Marketing and Social Media Integration:
To keep the momentum going, we ran regular content marketing campaigns, sharing blog articles, updates, and engaging posts on Naan & Kabob’s 
social media platforms. These efforts helped drive more organic traffic to the website and social channels.

30,000 Monthly Organic Visitors: The restaurant’s organic traffic surged from 0 to approximately 30,000 visitors per month.

Significant Footfall Increase: The growth in online visibility translated directly into increased footfall at the restaurant, with more diners visiting 
Naan & Kabob after finding them through organic search.

Improved Google Maps Presence: Naan & Kabob’s Google My Business listing became a key driver of foot traffic, with their listing ranking 
prominently for relevant local search queries.

Enhanced Brand Awareness: Through content marketing, SEO, and local outreach, Naan & Kabob built a strong digital presence that 
established them as a go-to destination for Middle Eastern cuisine in Toronto.

Achievements
Within a year of implementing our comprehensive strategy, Naan & Kabob saw remarkable results:

Conclusion
By focusing on a tailored SEO strategy, enhancing their Google Maps presence, and driving local awareness through content marketing and review 
management, we successfully helped Naan & Kabob achieve their goals. Their journey from a single-location restaurant with zero digital footprint to 
becoming a recognized name with 30,000 monthly organic visitors showcases the power of a managed digital marketing campaign.
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